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If Al Were Asked to Name
The Top Recruiters In
Your Niche...

Would it Name You?

GEO/AEO: Adapting Recruitment
Marketing for an Al-Enabled World

Kristie Perrotte, Chief Thriver




o What Are SEO & AEO & GEO
bcar.ch .ang_”lnC ‘ " Answer Engine — Generative Engine
Optimisation Optimisation Optimisation

Google = Google = ChatGPT !

Best Running Shoes For 2026 ), | | ). How Many Calories In A Protein Bar? 8, & What Are The Best Shorts
For Runners

Here's A 2026-Ready Guide To The Best
Running Shorts — Whether You're
Training Daily, Racing 5Ks, Or Tackling

; n”( $h°e§ 2026 jesr‘i B)y Seoy ¥ AlOverview Long Runs. Great Running Shorts
noes 2026, Tested Protein Bars Typically Contain Between 150 Should Be Lightweight, Breathable,
By Experts And 250 Calories Per Serving, Though They Sweat-Wicking, And Comfortable So
2 Feb 2026 — Editor's Note, February 2, 2026; New Can Range From As Low As 99 To Over 400 You Barely Notice Them While You
Year, New List. We've Given This Guide A Refresh Calories Depending On Size And Ingredients. Focus On Your Run,
The Adnda.s Adizero Evo SL Still Reigns As Our Popular Brands Like Huel (210 Kcal) And -
~Easd More Grenade (208 Kcal) Generally Offer Around - Top Running Shorts For
0 200 Calories Per Bar. Bunners (2026)
The Run Testers Best All-Around Running Shorts
' Migsrthenuntastarsicom. funting Shot Calorie Range Breakdown: These Are Versatile Picks You Can Use
The Best Running Shoes 2026 . Low-Calorie/Small Bars: 99-150 Keal For Training Runs, Races, And

The Adidas Adizero Evo SL Is One Of The Best Shoes . Standard Protein Bars: 150-250 Kcal Everyday Miles:
We've Tested In Several Years And Offers Outstanding ) * Patagonia Strider Pro 5" Shorts -
Value For Money As Well As A High Level Of * Meal Replacement/Large Bars: 250~ O"ef Ranked Best Overall For Men:

Performance, ... Read More 400+ Kcal
shdh Lightweight, Quick-Drying, Comfy,

And With Useful Pockets.
Examples Of Calorie Counts By Brand: 0 : e

p * Brooks Journey Shorts (Men's &
I I W y S O u W e C a r e ° I R,T[NGSCM], R a e + Nature Valley Protein (40g): 198 Kcal Women's) - Excellent Everyday

. SN § & Sk » Warrior Crunch (64g): 239 Kcal Training Choice With Secure
The 6 Best Running Shoes For » KIND Protein (50g): 263 Kcal Waistband, Liner, And Multiple

Men Of 2026 5
: o : ; - Snickers Protein (47g): ~192 Kcal (Based FOoue.
30 Jan 2026 — The Best Budget 3 On 409 Kcal/100g) * Montane Slipstream Twin Skin

Running Sn‘oes For Men Are The B | Shorts (Unisex) - Unique Twin-Layer
Saucony Triumph 23, They Offer A Good s |

Balance Of Cushioning, Energy Return

And Lateral Stability ...Read More To Ensure A Bar Fits Your Nutritional Goals, It

Is Recommended To Check The Specific..
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GEO =

Getting your link to appear Getting your content Getting cited in detailed Al-
in search results extracted into answer boxes generated summaries
(Google Featured Snippets) (ChatGPT, Perplexity, etc)
and simple Al responses




Traditional SEO vs GEO

Rankings in SERPs Citations in Al-generated answers

Backlinks as a main trust signal Brand mentions as a stronger trust
signal

Keyword-targeted content Entity-rich, citation-ready formats

Click-through focus Direct visibility inside answers

Domain authority Page-first opportunity

Webmentions outperform

L{DM, can \Wlééé 3%66660‘ even WI:IL/L 3 backlinks 3:1for Al Overview

presence.
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THE BATTLEFIEI.D oF RECRUITMENT MARKETING
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Meanwhlle |.n the SEO Arena
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° Personal Brands
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Recruitment Hasn't Been
Hit As Hard As Others

Publisher Traffic Changes: YoY 2025
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The HubSpot
Wake i 6{/9/9&52

— 70-80% organic traffic decline (2024-25)
— From 13.5m to 6m monthly visits

— Cause:
— Top-of-funnel volume disconnected from
core expertise

— Pivot:
— From traffic to Al citation visiblility




Recruitment SEO For Today

> How to Write a CV

energy scale-ups look for in a Senior Grid
Engineer

X Interview Tips ¥ How FinTech CTO interviews differ fro
traditional financial services hiring proces

> How to Ask for a Pay | B 2026 UK Salary Trends for Cyber Secu
Rise Professionals: Where Employers Are Flexing

¥ What hiring managers in UK renewable ‘
and Where They're Not |
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Recruitment has one key advantage...
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— Applying still requires a click
— Al can summarise advice
— But it cannot submit a CV

o

High-intent searches still drive traffic

Examples:

“Project Manager jobs London”

“SAP consultant contract roles UK"

“Life sciences recruitment agency jobs”




Winner Takes Most”
Dytmmcs

The battle is no longer just rankings.
It's citations.

But...

— Personal brands = authority signals ¥
— LinkedIn thought leadership ¥

— Sector-specific expertise ¥

— Solutions pages by industry ¥

— Insights and content ¥
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— Named experts

— Demonstrable experience

— Structured bios / author bylines

— Behind the scenes process insight
— External mentions

— Multi-platform presence

—  Communities

—  Email & newsletters (with links!)

Don’t forget to E-E-A-T

— Events Experience

— Case Studies / testimonials Expertise
Authoritativeness

Your brand awareness activities are Trustworthiness

now citation signals.




Measurement & KPL

traffic still comes from organic.
Conversion rates are increasing.

Revenue-based measurement is king.
— Brand search growth

— Marketing-assisted placements

— Lead-to-placement ratios

— Pipeline value

— Revenue attribution

Marketing must tie directly to placements.

Always.
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Sharpen niche positioning

Rewrite service & role pages

Write original research and reports
Document measurable case studies
Add structured FAQ hubs

Elevate consultant profiles & pages

Use multiformat distribution
Build owned audiences

Implement schema markup, internal
linking and clusters



Forecast for

e L

— Authority compounds
— Generic content collapses
— Niche expertise wins

— Intentional content and = w TN .

—

distribution strategy matters

The strategic window:
Few recruitment agencies
are optimising for GEO

deliberately




Kristie Perrotte
Thrive Recruitment Marketing
www.thrivermo.com
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